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4 August 2019 4 min read Opinions expressed by the contributors of Entrepreneur are their own. You're reading Middle East Entrepreneur, an international Media Entrepreneur franchise. So, you have spent all this money on an advanced social listening tool to help your business make the
most of its social media strategy. What now? Here are five hacks that can take social performance from good to big.1. Set the clear time Are you tracking a certain campaign? Or is your social media listening to a continuous effort (as it probably should be)? Identify the times when you will
be monitoring and reporting. Consider monitoring elements such as brand mentions, hashtag trends and industry news every day and other items such as competitors performance, upcoming events, and test results A/B each month instead. This social media checklist provides a useful
overview of what should be monitored on a daily, weekly, quarterly and annual basis.2. Do you know what doesn't wait for your reporting time? A crisis! Or a viral trend! That's why you need to set alerts that track the tips in business (big to jump on a trend before competitors), or passwords
that may indicate non-so-big news for your brand. This gives you the real-time advantage of being able to act quickly and activate the PR crisis plans.3. Create specific content for the platform (s) you are posting on Each social media platform favors a certain type of content. For example,
image-based platformsinstagram are more suitable for visually attractive products such as cars or fashion brands. this is connected to the algorithms of the platform, but also - quite simply - to what speaks to the public on that platform. Now, let's take a look at emaar's recent social strategy.
dubai-based property developer acknowledged the opportunity that the exponential growth social platform tiktok presents. tiktok favors short-form video that are fun and shareable. However, emaar initially seemed to be the video reposting that were created by instagram. too corporate. too
out of place on tiktok. unexpectedly, these videos did not run very well. a different story emerged when the brand participated in the #thisisdubai challenge of dubai tourism, which featured content that was more clearly created for tiktok. These videos were not overproduced and featured
young and funny rap songs that spoke to the audience of tiktok- and the evidence was in the engagement figures jumping from single figures to thousands.4. share your results is right for you to do justice to all the hard work you have put in the identification, measurement, analysis, filtering
and optimization of results. your relationship must cover all these elements without being too heavy and inaccessible for those who do not have a deep understanding of the social. your relationship should be visual, complete and understandable through the advice. after all, you need to put
your best foot forward to convince budget owners thataverage is worth it. Remember to track key connections between social analysis and results, results and business goals (ROI), successes and subsequent steps to amplify them, and areas of improvement (and an action plan to solve
them).5. Do not get complacent with marketing influencer Sometimes brands are lucky enough to find great influencers that embody their brand values. So, they create long-term collaborations with them. Maybe they also turn them into brand ambassadors. That's great. It's also dangerous.
Often, when you find “that” you stop looking. You miss more opportunities. Nowadays, there is a wealth of options when it comes to marketing influencers and large marketers recognize the opportunity to engage different for different campaigns and strategically exploit the beat of an
influencer, so to speak. Using a social listening tool, you can find influencers that are relevant to your brand and are actively engaging your target of reference. Get closer to every campaign or every marketing wave with a new perspective, and let the results speak for themselves. Related:
Six Social Media Marketing Facts You Need To Know At this year's Ad Age Digital Conference, a handful of experienced speakers shared how you can use social media to convince customers to talk about your brand - and put their money where their mouths are. Here are four tips from
professionals. Newark, the mayor of New Jersey Cory Booker became famous for its heroic exploits, which include sparring streets during a 2010and save a neighbor from a burning building. At any time, the busy mayor (who is widely considered to be a Senate contender) can be found on
Twitter responding openly to the city residents' reports on missing cars and broken skylights. What attracts the politician to the public arena of social media when other elected officials could be reduced?" Hacking the Senate,” Booker said yesterday at the conference. “The federal
government does not move at the pace of people and technology.” Mayor Booker said social platforms such as Twitter and #waywire, the start of video sharing that he co-founded with the former president of Gilt City Nathan Richardson, allow everyday people to highlight the issues that
matter to their community, and actually be heard by those in power. He also explained that social media tools can be crucial for PR management since direct and immediate access to the public can, when used effectively, tamp down on voices or problems. With more than 340 stores, it is
no surprise that Whole Foods has more than 20 Twitter accounts. According to Natanya Anderson, the director of the social media company, Whole Foods’ “local social” marketing has evolved organically to reflect the range of products offered by the region. (This means a lot of pickle
conversation at @WholeFoodsNYC and a outlet for milk lovers at @WFMCheese). However, Anderson warned the brands against creating accounts only because they can. “You can’t go local social because it’s right for your businessHe said. “It must also be useful for your customers.”
Before asking a public to join another community, Anderson tells companies to consider how much of a local presence they have first, if they have enough unique content to share regularly, if the overarching brand is willing to make local ambassadors speak on behalf of the company, and
how it will be commitment. “Mobile photography is the biggest thing on the Internet today,” said Tobias Peggs, CEO of photo editing start-up Aviary. The company has collaborated with over 3,700 companies including Twitter to offer customized photo filters and stickers for regular use and
specialized campaigns. Advertising is a horrible frontier. According to Peggs, photography and social advertising go hand in hand for two reasons: sharing of photos spread among the public, and emergence of ads seamlessly from brands. Facebook, Tumblr, and Twitter continue to
experiment with ways to create seamless advertising experiences for users, but Pegg says that promoted tweets and sponsored posts are on the right track. For the CEO, the balloon field of photo sharing makes social advertising more fluid, since the content is generated by users
themselves. (Tink brand filters created by Aviary that events-goers use and share on their social networks.) As other speakers, partner Lerer Ventures Eric Hippeau noted that the beauty of social content is its ability to narrate. 90 billion dollars are stillhe said, because the means of
television is more suitable for this task, although the social content presents the same opportunity. a certain inertia is expected in the passage from traditional marketing to social advertising (and, perhaps, wise,) hippeau said, but believes that users surpass marketers from a long stretch.
the vc solution? “Wait your disbelief,” said hippeau, citing buzzfeed as an example of a company known for its young rentals and bold advertising model. “Maybe some of the things you know and have learned over the years, and trust younger people.” he suggested assigning younger team
members the task of producing content for the market of their brand to see if hard work from both ends of the age spectrum is equivalent to innovative results. results. effective social media marketing strategy facebook as an opportunity for universities
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